Executive Summary

Objectives and Project Overview
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improve the overall customer
experience. We reviewed the

following digital properties:

” I

KEURIG PErks sen /
Rewards are brewing with (7
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Scope of Evaluation Activities

Heuristic evaluations rely upon the judgement and expertise of usability
professionals with an adequate number of years’ experience. Ideally
these professionals are represented by a mix of individual subject
matter experts to ensure issues are not overlooked.

In conducting this review:

« A total of two (2) usability experts spent approximately two days
each evaluating the Keurig digital experience.

« The skillsets of these consultants include the following:
— Information Architect (1)

— Visual Designer (1)




Approach

What is a Heuristic Evaluation?

“rules of thumb”

“best practices”

A heuristic evaluation is an inspection-based
review of a digital site that identifies usability
issues. Heuristics are used to...

What is a heuristic?

Evaluate the strength and quality of what is

currently offered to users. /m%

Facilitate critique during planning, design, and N
“intuitive judgments” “common sense”’

development.
Predict the effectiveness of a potential solution.




Approach

Heuristic Review Framework

The Nielsen Norman Group (NN/g) framework for evaluating the usability of digital experiences considers information
presentation, look-and-feel, and any underlying characteristics such as user mental models and data manipulation.

® Best Practices
Strategy
‘Q E@i’ Overall Considers the usability of the site or application as a
Development Design bili whole — focusing on navigation, content structure
Usability and overall presentation including brand alignment.
Considers the usability of interactive elements of the
Forms & site or application — f ' helpi fl
& pplication — focusing on helping users flow
E Flow through the task at hand efficiently and without errors.
Digital .
customer Mobile
Considers the social networking components of a
D Social site or application that has such features — focusing
g (out-of-scope) on how users engage with the social network and

Web Social the kinds of content they contribute and consume.



Evaluation Results: Data Aggregation for Scoring

Accessibility

Never (1)
7

Rarely
12

Sometimes
0

Almost Always

0

Always (5)
0

N/A (0)

Comment
25.3%

Executive Summary

Hx Principle

Are navigation choices ordered in a logical or task-oriented manner (i.e. with more common
tasks given precedence)?

X

Does the homepage provide easy access to search functionality?

Does the homepage provide easy access to commonly-accessed functions and content items
(i.e. 'quick links")?

If the navigation scheme has been customized, is naming intuitive and consistent with
organizational terminology?

Are links clear, descriptive and well-labelled?

Do button and link labels use verbs/action words?

Are users easily able to access the site and key sections therein (i.e. are URLs friendly)?

Is the search function consistently available on all pages?

Is the search tool configured to search all appropriate record types and display identifiable
information for each?

Is the overall site compliant with WCAG 2.0 guidelines? (Accessibility Quick Reference)

Content & Communication

18

18

40.9%

Do all content items have an appropriate header?

Does the site have clearly and consistently defined content types? Examples include news
articles, brand messages, comments, instructions

Are content types presented consistently across the site? E.g. if news articles exist in multiple
sections, are they consistently structured & displayed throughout?

Does the site effectively make use of non-text content formats in the site? E.g. images, video,
illustrations, interactive components (data-driven, non-tabular)

Are non-text content formats effectively integrated into pages? E.g. with appropriate metadata,
situated in context

Do search results display an appropriate set of fields for users to locate and select the desired
item if present, and sort or filter by meaningful categories?

Example worksheet for Forms & Flow > Content & Communication section.



https://www.w3.org/WAI/WCAG21/quickref/?versions=2.0
https://www.w3.org/WAI/WCAG21/quickref/?versions=2.0

Evaluation Results: Overall Usability Score

Overall Focus Area
Usability
Accessibility
Accessibility 25.3%
Interface Presentation Content &
Communication Content & Communication 40.9%
Data Interaction 41.7%
Ease of Use 41.3%
Personalization & Performance & Reliability 46.7%

o Data Interaction
Customization

Personalization & Customization 44.0%

Interface Presentation 52.4%
Performance - l .
Reliability Ease of Use < T >
0% 39 100
% %

Bes

Executive Summary



Evaluation Results: Forms & Flow Score

User — System
Interaction

Content &
Communication

Interface Form Fields &
Presentation Controls

Ease of Use

Executive Summary

Focus Area

Content & Communication 43.0%

Form Fields & Controls 46.0%

Ease of Use 55.7%
Interface Presentation 42.7%
< : >
0% 46 100
% %
Bes



Executive Summary

Executive Summary: Immediate Opportunities For Improvement

<

Navigation

Users have trouble finding
what they're looking for on the
site. This is a usability
problem that can be solved
by improving your site's
navigation. Primary,
secondary, and local
navigation should all be clear
and easy to use. Breadcrumb
trails can also help users track
their progress and stay
oriented.

Content

More white space can be
added by increasing the
margins around the text and
images. Also can use a more
consistent color scheme by
choosing a few colors to use
throughout the website.
and more high-quality images,
organizing the text in a more
logical way.

Accessibility

The site does not meet all of
the WCAG 2.1 guidelines.
Specifically, we should
consider having hover state
tool tips, error messaging,
or text-to-speech
functionality.

Forms & Flows

Currently, there is no single
sign-on (SSO) functionality for
business and residential
customers. This would allow
customers to sign into all
your services with a single
username and password.
This would reduce the risk of
password issues, help desk
costs, and security issues.



Executive Summary

Executive Summary: Broader Considerations for Improvement

¥

Controls

The primary buttons can
have strong call-to-action
verb labels, drop-down
menus can be used instead
of radio buttons, and the
calendar picker functionality
should follow conventional
design practices.

Visual Design

More white space can be
added by increasing the
margins around the text and
images. Also can use a more
consistent color scheme by
choosing a few colors to use
throughout the website and
more high-quality images,
organizing the text in a more
logical way.

Q

Navigation — Search

Customers often use the
global search field when
they cannot find the content
they are looking for through
navigation, there is no way to
filter or sort them, which is a
basic user expectation.

{&t

Content - Personalization

Customers expect
personalized experiences, and
those who don't get them are
more likely to leave. Metrics
support this statement: 33% of
customers abandon
business relationships
because personalization is
lacking; 81% of customer
want you to know and
anticipate their needs
(Accenture, 2017).
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Detailed Review Criteria
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Quick Snapshot of Analysis

Section

Recommendation

Innovation

CXideas

Add alt text to all images. Make sure all forms are
accessible to screen readers. Provide transcripts

Make your website responsive so that it can be
accessed on any device, including mobile
phones and tablets. This will make your website
more accessible to folks who are unable to utilise a

To experience something with an equivalent depth
and completeness as everyone else. It has its
foundations in equality, empathy, and what'’s just

Accessibility for all videos. Make sure the website is compatible . ) o . .
. . . typical desktop computer. we can create options to | plain right to do, but all of those are simply factors in
with all major browsers and devices and better . - . . ;
S allow users to filter products by accessibility crafting an equivalent, excellent experience.
intuitiveness :
features, such as those with large buttons or
adjustable settings.
The content should be well-organized and easy to | Write clear and concise copy. People are busy and . . -
. - . . . . Personalize the experience for each visitor.
find, forms should be easy to fill out. It creates don't have time to read long, rambling articles. Get . . . .
. . . . : : Provide helpful information and resources. Make it
legible and convincing content to assist users in to the point quickly. Create a blog that focuses on
Content easy to contact you

interacting with the interface, effectively compelling
them to act. we can use a variety of content formats,
such as text, images, videos, and infographics.

coffee culture and brewing techniques. Offer
personalized recommendations for coffee
makers. An easy-to-use FAQ page

Forms & Flow

Provide clear and concise instructions for completing
the purchase process. Offer multiple payment
options. Make the checkin/checkout process
more lean .

Makes the forms more accessible via screen
readers and speech recognition tools.

The forms more accessible via screen readers and
speech recognition tools. Make it easier for users
with visual impairments to read your content by
ensuring the color contrast is legible.

Navigation

The navigation should be clear and easy to use with
a clear hierarchy of pages. it should be
responsive and consistent throughout the website,
so that it works well on all devices.

Our Navigation should guide the user through the
content in a way that is either logical or narrative,
depending on the site’s purpose.

Our navigation is inconspicuous and it creates a
memorable user experience.

Visual Design

Use more high-quality images and videos. Create
a more modern and user-friendly design. Use a
consistent color scheme and font throughout the
website.

Create a Memorable Visual Experience is a
process for solving problems by prioritizing the
consumer's needs above all else

Focused on enhancing a customer's experience
throughout all types of Images and Interactions.
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Recommendations

Accessibility: ADA compliance and WCAG guidelines

The Americans with Disabilities Act (ADA) of 2010 requires all electronic and information technology be accessible to
people with disabilities. The DOJ encourages self-regulation and the use of WCAG 2.1 level guidelines.

Accessibility checker Evaluation Tool

Audit results for https://www.keurig.com/

Status: Score:

X NOT COMPLIANT
You are currently at risk of accessibility 40
lawsuits
Websites with a score lower than 85% are

atrisk of accessibility lawsuits

Critical Issues (9): @

©m_ Visual & motor Access key values are not uniqu
(g

Results:

Critical Issues

Passed Audits

Required Manual Audits

& Download audit

9items (37%)
15 items (63%)

68 items

Web Content Accessibility Guidelines (WCAG)

Perceivable
Text alternatives to non-text content; alternatives for time-based

media; ability for people with hearing and sight disabilities to see
and hear content.

Operable

All functionality available from keyboard; adequate time to
consume content; no designs that may cause seizures;
adequate navigation.

Understandable

Content is readable and understandable; pages appear and
operate in predictable ways; help users avoid and correct errors.
Robust

Maximize compatibility with current and future user agents,
including assistive technologies.



Recommendations

Accessibility: Assistive Text-to-Speech Functionality

HEURIG Q st P

Start Aute-Delivery SMART Femily Beverages Coffee Mokers Accossories ® Deos Racipas & More Sustainability

Read First

HEURIG PErkSeen

Rewards are brewing with
the all-new Keung Perks

Iv.l-ws uAt Jtm is powon
o,

s T

Read Se

Gireody an Acto-Dalivery mambar? you're sarning pointe right now!

Read Third

Start earning points now | Read Fourth

o join o earn e enjoy

To get sterted, Sgn ug Svery STspent on Ewery 2400 poims
for Aute-Delivery or build boveroges & accessaries® = up to 24 free pods
o Kaurig Starter Kt =Wpoecints

LN

Perks

~~

Viqually Impairpd

Experience

When run through a text-
to-speech application the
content does not read
aloud in a manner that is
clear to the user and the
sequence of what they

are trying to use.

User
Impact

High
Medium

Low

Recommendations

Disabled users often use assistive
technology. A common example of
assistive technology is the screen
reader, also known as dictation or text-
to-speech, which essentially dictates
text-based content to visually impaired
users. Consider these guidelines:

« Alternative text for images and
hotspots

. Alternative text for icons without
visual text labels

. Alternative text for video-based
media

. Visual text labels for form fields
(for those not visually impaired)

. Dictation for on-screen changes
like errors, alerts, and notifications

«  Logically-ordered content, since

screen readers read from top-to-
bottom



Recommendations

Accessibility: Visual Design for the Color Blind

Recommendations
(EURIG O s FreE sHPPING 535+ Inahilitv ta Internret Color blindness, or Color Vision
Start Auto-Delivery SMART Family Beverages Coffee Makers Accessories & Deals Recipes & More Sustaina COIOrS DefICIenCy7 affeCtS apprOXImately
4.5% of the global population.
Even Better with Accessories > @ Deals of the day
. . Color is should not be used as the
a ﬂ‘ﬂ . & = With the abundance of blue Alv Vi | means of convevin
?”;""' being used throughout the _Ofy visual means or conveying
gt Ty site, and lacking any other Information, indicating an action,
: - secondary or prompting a response, or
u @ @ distinguishing colors, the distinguishing a visual element.
Iced Essentials Pod Storage Limitqd;;tinn Sma” percentage Of user ¢ A user With Blue-YeIIOW
e suffering from Yellow-Blue confusion is on the more rare side
Reusable Filter: rm 3 Month Care Kit m w?:ag::cak é?zn?:; ConfUSIOﬂ In thelr CO|Or for Color VISIOn Issues’ But IS an
.W: 7 Sipies v!5|o|n ;/wllkstruggle to execute example of this issue that can be
e e SIMpie tasks. prevented altogether with a simple
f2a95 i iti é . V“g:.:ri © Signature Mu;
o Mo e B s e " Sg::t rework of the executable colors
e and patterns used throughout the
——— v : — ek 8D +McCafe’ Premium Roost, (2 boxes, 24-count .
High ‘ site.
Medium
Low

* Blue-Yellow color deficiency filter applied to visual.



Recommendations

Accessibility: Multi-lingual Content Easier to Access

K-Duo® Plus Gift Set Bundle
¥264.39 32108 Site dral bi70s OF
This bundla includes:

= K-Dua, Caffae Maker

- 24 count Green Mountain Coffer Roasters
Breakfust Blond K-Cup Pods =

- 12 oz bog Green Maunt offee Foosters
[ t Blen f

3 Manth Brawer Cars Kit

@ = Free shipping

Shop Helpful Info
Coffes Mokers Register Your Appliance
Beverages Support

lcad Product Recoll

Businass Salution

About Us

About Us
Mews
Corears

Sustainability

Ordears Site Map Accepted Payment
Contact Us

Track Your Ordar CA Privacy Rights

Returns Da Net Sell or Share My Persanal

Auta Dielivery Orders Infermatian

Keurig Parks Torms and Conditions

& 2023 Kewrig Green Mourtain, inc.

Al traciemarks are the property of their resecthes swners, vsed with permi

All Fiphts Resorved  Termeof Use ' Privacy Palicy

Jain Our Mailing List
Stay up-to-date with the lotest news
ond new arrivais diract bo your inbeos.

¥our email Sign Up

Select Country

=

= LUnited Stotas

' Modern Stavery Act

Fesicn

astomer Language
Needs

No multi-lingual content is
available, ensure users can
translate the content in

thar lanaiiaaac

Ot T TN g ooty O

User
Impact

High
Medium

Low

Recommendations

Cities with large populations who
are also utilities customers need
extra assistance to ensure they
can still complete tasks such as
paying bills online in their own
language.
* Insert link for other languages
near top. Make easy to find.



Accessibility: Missing Alt Text for Images

¥€EURIG STARTER KIT

Choose the Starter Kit that's right for you, select your
beverages, ond set your schedule for convenient Auto-Delivery.

Over 70% Off a K-Supreme®
SMART Coffee Maker
$49.99 517599

Commit to just 1cup a day.

BUILD YOUR KIT
Limited time offe:

ONLY 1CUP PER DAY ONLY 1CUP PER DAY

ONLY 1.5 CUPS PER DAY

Coffee how you want it, only when you

need it with Smart Delivery.

Why you needit  How it works

96 Free Pods

Alt Text on Hover

Some images on the website
do not have Alt text. People
who are visually impaired will
struggle to understand the
mages

Text Based Links

Some of the links on the
website are not text-based,
which makes it difficult for
people who use screen
readers to use the links.

Easiest Coffee Delivery

Get more only when you run low

Best Everyday Volue
Save 25% every time

K J You're In Control
Change, delay, or cancel - with no haszsles

Screen Readers

Some of the content on the
website is not accessible to
screen readers, which makes
t difficult for people who are
blind to use the website.

Recommendations

Recommendations

« Add Alt text to all images,

describing what they depict.

. Make sure all links on the

website are text-based.

. Make the content accessible to

screen readers by using proper
markup and avoiding using
non-standard elements.

User
Impact

High
Medium

Low



Recommendations

Accessibility: Poor Error Prevention

Recommendations

(EURIG Q. seoren reesweenoss W9 Q5 Make sure all input fields prevent
ig® Starter Ki Start Auto-Deli SMART Famil B Coffee Mak A i @ Deal X Closa ks SUpported InpUts Inlet errors.
LOG IN SIGN UP . . Provide instant input
Kashdihlhsifhdds:lzx Some of the f|e|ds on the Va|ldatI0n
. erk website do not preventing +  Show password requirements
EURIG PEIMKSeemn asgas@mimiicom input errors, which makes clearly
Rewards are brewing with tdifficult for people to « Use related button label
the all-new Keurig Perks Create/ maintain an
Money-saving Auto-Delivery is now an effortless accou nt
way to turn points into FREE pods.
User
Impact
High ‘
Medium

Low



Accessibility: Animations that are not Skippable

’eim

Kippabie
nimations

Coffee how you want it, only when you
need it with Smart Delivery.

ome of the animations
n the website cannot
be skipped, which can
e distracting for
eople with attention

Why you need it How it works 96 Free Pods

ﬂa Easiest Coffee Delivery

Get more only when you ru

Best Everyday Value
Save 25% every time

deficit disorders-

You're In Control
Change, delay, or cancel - with no hassles

User
Impact

High
Medium

Low

Recommendations

Recommendations

Make sure all animations on the
website can be skipped.

« It makes user to feel comfy
 Add Enable options



Accessibility: Lack of keyboard Navigation

Hm 4=

B

w GO
o

Video

The use of video on the website is
not accessible to people who are
deaf or hard of hearing.

_q\

Creating your coffee subscription is as easy as 1-2-3

ju’ ] &= ®

Keyboard Navigation

The website is not fully keyboard
accessible, which makes it difficult
for people who cannot use a
mouse to navigate the website.

Audio

The use of audio on the website is
not accessible to people who are
deaf or hard of hearing.

Recommendations

Recommendations

. Make sure that all parts of the

website can be navigated
using only the keyboard. You
can use a keyboard crawler
to test the keyboard
accessibility of your website.

. Provide captions for all
video content on the
website.

. Provide transcripts for all
audio content on the
website.

User
Impact

High
Medium

Low
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Recommendations

Content: Too Much Text on a Page

Recommendations

Start earning points now

- [ Break up the text on each page
oin earn enjo More Text .
O © © enioy into smaller chunks, and use
m_ T T T — ) ;
forlAut‘o-Peﬁveryu?r build be.\ierc?es&occessones' = up to 24 free pods headlngs and Su bhead'ngs to help

Some pages on the people scan the page
website have too much

text, which makes it

i T

difficult for people to ’ Vr\]/e (c_::?_r;\enlarge the textin
the .
Sign up for Auto-Delivery Build a Starter Kit read el d_ understand the
get 25% off beverages get a brewer 50% off or free information. ° Make the numbers and
button distinct by changing
gu're in control: your best deal: thelr COIOrS
¢, change, or pause anytime « choose your brewer & 4 beverages ° The Orange bu“ets can be
= 25% off beverages with Auto-Delivery o .
« free shipping on $35+ User ellmlnated-
s Impact «  The product images may all

High ‘ be the s_ame size.
. Capitalize all subtext.

Medium

Low



Recommendations

Content: A Phased Strategy for More Personalization

Recommendations

e minTiah ersonalization « Take a phased approach to
greater levels of
The first step to enabling a personalization.
Get1 2R s of 30% OFF more personalized «  Start with the understanding
FREE SHIPPING withthe purchase o selct S Experience for you already have about your
Bt nd Orduek v $35 e e e cEtOeiEtwil be the customers behavior patterns by
support SSO— analyzing existing data.
B «  Build on that data through time
and roll-out more features.

« Enable geolocation
«  Start where users left off
* ldentify opportunities to

Don't Miss a Single Deal

Get the latest offers and news delivered right to your inbox.

User
Enter your email address Impact personallze thelr ACCOUﬂt
Submitting your email address is subject to our privacy policy. . S u m m ary pag e .
High
Medium

Low
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Recommendations

Controls: Users Expect Conventional Calendar Functionality

Recommendations
Register Your Coffee Maker alendar Picker ster_S e”COHU”ter Cﬁ'e_ndar
And Get 50% Off Your Next Beverage Order! , . unctions all over the internet.
Conventions Design conventions are very
well established, and user expect
- The functionality and button that functionality to behave the
abeling of this calendar is same or very similar to what
challenging to use. Why is they’ve found elsewhere.
Today an option if pre- . p »
populated by default? Why is Remove “Today buttqn. .
Instead, develop functionality

Clear even necessary?

Please enter the serial number exactly as it is = — — ~ 5 & % % .
i i i u 1 ren i ie-serve brewej rin: Qs eqar:
znz\:;r:::er:;ourbrewer,|nc|ud|ng any special ave you used a different sina weg.duking pasty that upon user Selectlon Of a
Prev Next M e
Serial Number* T specific date the calendar
i S Mo Tu We Th - So captures that date and closes
FirszNime® 7 8 9 10 11213 rchased? H ir Tt
EREEL ml#;g(r:t without requiring user to initiate
Last Name* 21 22 23 24 2526 27 .
28 29 30 = a click.
rchased?*
Email Address* r W = .
‘ "3 High
If you already have an account please enter your == = | g
password. If not, add one to create an account.
. ™
Password* I'm not a robot i
PSR PaRET il Medium

Click below to register your brewer and to receive
50% off vour next beveraae order and other

Low



FORMS &
FLOWS
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Recommendations

Forms & Flow: Button Alignment and Inputs

Recommendations

o
50% off SMART Coffee FREE Coffes Makers 50% or More Off Ceffee

i = Primary Button Primary input text alignment is
Alignment another focus area to consider in
overall design system and
subsequent templates. Users
can move more quickly and with

Aligning inputs and actions
with a strong vertical axis

u art: 866-901-BREW(2739)

Shop Helpful Info Join Our Mailing List

. E-ﬁ& P more clearly less friction if input text are aligned
- et and new arrivals dicect to your inbg = - -
Bevoroges ol e communicates howto go | with form fields.
Iced roduct Recal . .
about completing a field.
Orders Site Map Nevis
ontoct Us Sel C t . -
okt v il . « Align the primary text to
Returns N ustainability ; United States v - . .
Dot Se My Perionl formaten . Rpwon rogrom vertically center of input fields

Keurig Perks Terms and Conditions Accepted Payient Methods

User
Impact

High
Medium

Low



Forms & Flow: Error Messagi

)
Search FREE SHIPPING $35+ Y 8
Support Account

ng

=

Cart

X Close

SMART Family Beverages Coffee Makers Accessories & Deals

LOG IN SIGN UP

o i | Email’
Name@nomail.com

po— ;
I L
U

Keep me signed in.

word?

| BETA

e brewing with
Keurig Perks

is now an effortless
pods.

beverages

Why Sign Into Your Account?
Signing in makes it easy to:

® Manage your account details
® Check your order status
= Trock shipments and more

Register Coffee Maker

Support

Email & Forgot
Password

Errors appear above the
element they are referencing.
This can cause a bit of
confusion when the error
appears between two
possible elements. Ex: Input
Correct Email but Password
entered was to short. Error
appears between the two
fields with no clear
relationship to either.

User
Impact

High
Medium

Low ‘

Recommendations

Recommendations

» Revise design patterns for
displaying errors and check
that the global template accounts
for cases such as these when
layout creates user uncertainty.



NAVIGATION
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Recommendations

Navigation: Breadcrumbs, Orientation, and Findability

Recommendations

!(EURIG Q Sserch FREE SHIPBNG 3350 k}i m& }3
Vourlg® Staresr Gt StartAwto-Delivery  SMART Family Cotfes Makers ecis  Recipes hMore  Susteinability arke InteractlonS? Breadcrumb naVIQatIOn
m i[% !! Eﬁ « Two possible solutions.
2 Navigational inconsistencies * Revise left hand navigation to give
asaant o R A N R S BT ay result from content that better/more clear feedback on where

oesn't fit neatly into the the user is in the site and how they
ite’s sections, so is listed can navigate back to where they
n its own. Consistency came from.

omes down to making a » Add a breadcrumb to the top of the
hoice. Ensure that

secondary navigation is page 1o provide Cont.extu.al
- _ Start earning points now used consistently across information and quick links.
all sections.

alreody an Auto-Delivery membes? you're enrming paints right nowl

User
Home > Keurig Starter Kit > Get Started > Select Coffee Impact

Maker > Choose Pad

........................................... ngh ‘

Medium

Low



Navigation: Clear and Consistent Navigation

KEURIG

Q Search FREE SHIPPING $35+ w 8 b
Support Account Zart

Cart

| Start Auto-Delivery SMART Family Beverages Coffee Makers Accessories & Deals Recipes & More Sustainability Perks

K-Supreme® SMART

||

Learn More

3 Sleek Colors
4 Brew Sizes

Build Your Kit

K-Supreme® Plus SMART K-Café® SMART v
[ ‘
- .
TR TEADTINY
o A coffee experience perfectly
== i personalized for you

Learn More
Learn More Learn More

Stainless Steel Metal Wrap Fast & Easy Coffechouse Drinks
5 Brew Sizes Built-In Milk Frother

Bulld Your Kit Build Your Kit

Select Coffee Makers

50% Off or Free

With Our Exclusive Storter Kit

.

/' GREEM
MOUNTAIN

GREEN GREEN
 MOUNTAIN MOUNTAIN

K-lced 'g:ﬁg

pRfheeson our . b AI2cem,

Recommendations

Recommendations

Place a clear & well — organized
navigation bar at the top of the
website, visible on all pages. It
should include the primary
categories such as “Home, Products
Shop, and About Us. Use standard
and easily recognizable labels for
these categories.



Recommendations

Navigation: Primary CTA must be Persistent and Present

Recommendations

User Disorientation Global navigation systems are the
single consistent navigation element for

KEURM:G G e,y 5 : users. It has a huge impact on
S Her r has to click " :
QD oo ey Gviroiey’  Cofeeiliion  Adwedi ODess Rl Semiobii  Puris teCeTZ l_'lse as OE’ | usab|||ty_ Therefore it should be
KCSUprome" SMART  ICSupreme PRs SMART  K-Cafe SMART R | 2 IS an essentia subjected to intensive usability testing.

part of the process of
providing your visitors
with satisfactory

» Global navigation systems are
always evolving, from mega-

: : menus to vertical bars to
navigation. We can use horizontal bars.
@ Highlight button to » A site-wide navigation system must
CTA. enable direct access to key areas
and functions no matter where the
user travels across the site’s
l#;ggt hierarchy.
* Breadcrumbs are also a necessary
High ‘ visual aid and quick escape route
for the lost user.
Medium

Low



Recommendations

Navigation: Wayfinding and Orientation for the Desktop

Recommendations

Users encounter digital environments

KEURIG Q >t s M & 1 similar to physical ones: they make
PR, ...y  SMARTFamiy  Bmsrsoer  CoesMokwr  Acscioriss  @Dsols  Bacoerklors  Suetslrobily  Parks ateral Naviaation mental models of their surroundings
- - and find their way around using their
Shop drinkware |ack of breadcrumb own model.
havigation inhibits user’s  Introduce a global breadcrumb trail in
ability to navigate from a logical page locations to enable
page-to-page. users to quickly orientate and quickly
link to contextually relevant
information.
it esd Cffoe Mk L @ i . . .
Fr— s  Alternatively, consider revising the
il left-side (primary) navigation
No — = 7 ! scheme to provide clearer
[ | Impact feedback on user’s current
in this page location.
High ‘
Medium

Low



Recommendations

Navigation: Search Results Formatting and Style

Recommendations

Suggestion Link Consider Hiding URL from
onventons results and just show title and
description to reduce
confusion.

KEURIG

Suggestions are shown
n the search results has
@ significant effect on
how fast users can
find the information
that they are looking for

avaorr citn Aand oA All
LI} ]Uul TG CATTUA 3“\'\4 CATT

related results.

User
Impact

High
Medium ‘

Low



Recommendations

Navigation: Information Hierarchy and Visual Style

Recommendations

FREE SHPPING $35+

Tile Navigation « Unify behavior and try to find a
Ot clearer way to show the link.

KEURIG

Q. seerch

Start Auto-Delivery SMART Family Beverages Coffee Makers Accessories @ Deals Recipes & More Sustainal

Besrapm

varages > Coffes >

’l Dark Roast &
E g Espressa Koost
g ‘ Muchicm Roast

Specialty Shap >

@ Deols of the doy
Shop Gifts

K-Cup Pads

Shogp New Arrivals

?

here are information
nd call-to-action

Especially on Mobile as this is very
unclear what is interactive and what
IS not.

Functionality behaves one way for 1

‘ @ e :zl:estl_ocated at the of the tiles and a different way for the
.;, o oating menus of— other 3.
Pt - the website. I :
In any tile with a picture the user can
e click anywhere on the tile to action
*(eumr.povks N ' ;f,:‘:";’,,,,,v e the link.
=2 ) S —F In any tile without the picture the
@ B w55 | Usert user needs to hover over the
i e s mpac secondary text to activate the link.
Behavior 1: Image Behavior 2: Only High The only indicator of a link is an
changes size and black text is clickable, undetrltmetwhen hovering over the
whole tile is clickable underline on hover. Medium exactiext

Low



Visual Design


https://www.hcltech.com/

Visual Design: Use of Color Alone

KEURIG

Q sesrch FREE SHIFPING 335+

SMART Family Beveroges Coffes Makers Accessories # Doals Racipes & More Sustainab

e

Keurig® Starter Kit

Start Auto-Dalivery

Even Better with Accessories >

" -
e 5= ﬂ m f
) ¢ .
"af’z;l’.“' )

Cleaning & Trovel Mugs & Milk Frother
Maintancsce Insulated Tumblers

o

leed Essentials Fod 5

@ Duals of the day
Gifts for Coffes Lovers

Kaurig Descaling Solution

Spare Parts

Limited Edition

Italan Daesign
Reusable Fitte 3 Manth Core Kit : f How o Descale 20% OFf o
j 2 s Your Coffes charrhn‘g =
- { r Supol S
i~ 3 S e =t D D
| L8 - e o T g
Teed Coffne Maker a4 N M<Ceten x RMHG Mug Premiom
¥ - Roast Bundla
20,99 oo 54
Limited-Editian McCafé x KMHC®  Keurig® Signaturs Mug

L PR 13099 wes sro i mszon

ol1or Alone

Some elements on the
website rely on color alone
to convey information,
which makes it difficult for
people who are colorblind
to understand the

ontant
oTTrTeTTeT

User
Impact

High
Medium

Low

Recommendations

Recommendations

Use other visual cues, such as
text labels, to convey information
that is currently conveyed by
color alone.



Recommendations

Visual Design: Poor contrast

Recommendations

i e e I e e T Increase the contrast between
foreground and background colors to
Better Contrast make text and other elements easier

to read.

el Some elements on the website
Catsgors /|| Fostures || Bowtype | | ol v | | Commoret /|| Gotr o PRI have low contrast, which
makes it difficult for people
with low vision to read them.

Text color Background color User
HFFEFFF #B784B4 [ ] Im p act
Contrast .
High
Very poor
2006 Lt §. 8.8 8 3
Medium
Small text kW Large text *
Foor contrast for all text sizes. Click 10 fix LOW




Visual Design: Unreadable Fonts

50% Off K-lced™
Coffee Maker

$49.99 $9999

“[Brew over lce] was amoazing.
It worked 50 well and didn't
water down my coffee ot all”
= Keurig.com custormar

Over 70% Off K-Supreme*
SMART Coffee Maker

$49.99 $17999

“This brewer is great! Super casy to
use, and it working with the app

Fonts

Better Readable

Some of the fonts on the
website are difficult to
read, especially for people
with dyslexia.

User
Impact

High
Medium

Low

Recommendations

Recommendations

Use fonts that are easy to read
for everyone, such as Arial or
Times New Roman.



Recommendations

Visual Design: Typography and Formatting

Recommendations

Button highlight & CTA Button names in the page
Importance are like street signs: they tell us
Support Ronald McDonald House Charities (RMHC) in their efforts to keep families together and near the Where We’re at SO we knOW What

care their child needs when you buy this limited-edition, McCafé® At Home x Ronald McDonald House
Charities bundle.

CTA need to always we should do.
nform users, “You are

here”. This is
accomplished via *  Ensure use of CTA clearly

highlighting the convey the Action/information
selected/hover area Importance to users.

Product Details PURCHASE OPTIONS

This bundle includes a K-Mini® Coffee Maker in Poppy Red, a Limited-Edition McCafé® x RMHC Mug, and 2
boxes of McCafé® Premium Roast K-Cup® pods (24-count) for $99.99.

Purchase of any of these colorful mug designs or as part of a bundle and the following amounts will be
donated to RMHC* (up to a maximum of $15K, through 12/31/2022):

+$1 per standalone mug
+$5 per mug + McCafé coffee bundle
+$10 per K-Mini® + McCafé Mug + Coffee Bundle

McCafé At Home is a proud partner of Ronald McDonald House Charities. Learn More at
www.McCafeAtHome.com

Product Features:

User
Impact

K-Mini® Coffee Maker:

SEE MORE H |g h

Medium

Low



Visual Design: Color Style Guide and Readability

!( E U R | G Q Sasreh FREE SHIPPING $3
Kaurig® Stortar Kit Start Auto-Delivary SMART Family Boverages Coffoa Makers Accessories @ Daals Racipas & More Sust
i
Even Better with ories @ 0. i the do
)
4 fe f a Lov
o
- 2 q] m - ing Sol
e Y P
Ckcnhgl Trovel Muga & Milk Frother
Inzuated Tumbslars
ﬁ’ ’
|||||||| Pad Starage Limited Editian
sl Duwsign
Reusable 3 Month Care Kit How to Descole
f vawcom
l’ :
IR R SR TP b gl"
2455 B s
Lerbtd—Edlkum McCofe x RMHC™ Km.l rig* Signatwre Mug
Mag
"o & lEm e
o
48 | asn Ve
_ . - = R e n

uttons

eadabllity o

hroughout the site color

sage could be improved

pon. There are many cases

here colors are used that
can create difficulty

reading the information.—

User
Impact

High
Medium

Low

Recommendations

Recommendations

* Reuvisit the usage of color
on areas that create visual
difficulties



Visual Design: Navigation Tiles and Functionality

e "
KEURIG Q sears
Keurig® Starter Kit Start Auto-Delivery SMART Family Beverages Coffee Makers Accessories
Beverages
All Beverages > Coffee > Specialty Shop >
g Y 2 f Dark Roast & Hat:Corod
3 3 Espresso Roast
\ §§ Latte's & More
¥ — Tea >
==y - . Medium Roast
Iced Seasonals
Green Teo
/ . Light Roast
Chai T
5 - o
Best Sellers Flavored ) iced Cof

FREE SHIPPING $35+

Sustainabi

#® Deals Recipes & More

@ Deals of the day

Shop Gifts

K-Cup Pods

Easy-Peel Lids
Variety Packs

Bagged & Canned Coffee
Beverage Bundles
Custom Variety Packs

Learn About Recyclable K-Cup Pods

Find your perfect cup

B
Brewer {*ﬂ = KEURIG perkSeen
& Beverage - <> ° e > Rewards are brewing with %
Bundles G = > the all-new Keurig Perks o
s 18 -

A
/ GREEN
\ MOUNTAIN /

A~
( GREEN
»MVOUNTAIN

Klced 2999

awote serve comeeuaer

qation Behavi

The Power out? tile
features similar styling
as the information tiles
pbut behaviorally it doesn't

match any of the other

tiles.

User
Impact

High
Medium

Low

Recommendations

Recommendations

When elements in a Ul function
consistently across the site users are
able to quickly learn and know what
to expect..

* Refine visual style, to give this
more importance. As an energy
user understanding the status of
my power could be important.
Should not blend in with other tiles
when scaled to a sub 1428 pixels
viewport. Energy icon feels lost
floating on right side. Consider
moving to left.



Recommendations

Visual Design: Scrolling Functionality

Recommendations

KEURIG PErks ..

R « Consider reducing the content
e length on each page or adding a
back to the top feature to
Pages throughout the site reduce overall scrolls.

are long and require
multiple scrolls to reach the

bottom of the content and

cturntao the tan
=

Scrolling Benavior
D .€C©

aireody cn Auto-Delivery member? you'rs saming points right sowl

Start earning points no

o join o ea
To v Every
o + bt

m
nt on

occessoses”

Sign up for Auto-Delivery Build a Stdrter Kit
get 25% off beverages get o brewe b0 offlpr ieecn t
you're in cortrol: your best de
= choose yourlbrewer & 4 bevera ges
= 255 oft b oge with Aute Detvery User
= free shippinflon $35+
= ks feflas1cvpa der Impact

High

Get our best deal AND start earning
rewards now with our Starter Kits M e d | um

Over 70% C ff K-Supreme’
SMART C >ffee Maker

$49.9) $17999 LOW

This brewer la rwot Buper wasy >
Use, 0nd it king with the opp.
mokes It ever mors convenients”

= Keuri;, m customer




